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1. Introduction1. Introduction

I  h  EU  51% f ll h h ld  h    h  
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In the EU, 51% of all households have access to the 
internet
In the EU  approximately 93% of all companies In the EU, approximately 93% of all companies 
have access to the internet
An exact separation of Web 1 0 and Web 2 0 is An exact separation of Web 1.0 and Web 2.0 is 
not impossible
The term “Web 2.0” implies a change of version, The term Web 2.0  implies a change of version, 
which has not taken place
The term “Web 2.0” was created during a g
conference  (Tim O‘Reilly) 



Basic changes in Web 2.0Basic changes in Web 2.0
4

Web 2.0 is an electronic platform. In Web 1.0 only very few 
people had the opportunity to publish information.
Th  “ ” i  i  h  h d  f  l  b  f  d  The “power” is in the hands of a large number of users and not 
exclusively in the hands of a few dominant users
O l  b  th  i t f   t b fit  b  t d Only by the input of many users great benefit can be created 
(e.g. Wikipedia Web 2.0 – Britannica Online Web 1.0)
New business models arise (e g  eBay as an exchange service)New business models arise (e.g. eBay as an exchange service)
Use of collective intelligence



1.2 Attempt of a Web 2.0 definition1.2 Attempt of a Web 2.0 definition
5

Web 2.0 describes the current transformation of the 
World Wide Web from a collection of websites to 
a complete computer platform which offers web 
applications for the users.



1.3 What made Web 2.0 possible?1.3 What made Web 2.0 possible?
6

Improvement of computer networks
Prices of provider services droppedp pp
Web 2.0 applications are often based on

Extensive databasesExtensive databases



2. RSS-Feed (Statements)2. RSS Feed (Statements)
7

Problem: Websites are being changed regularly
RSS feeds mark the areas of a website which have 
been changed
RSS feeds are part of the website via a hyperlinkRSS feeds are part of the website via a hyperlink
RSS feeds indicate what has been changed
RSS feeds can be subscribed to
Subscribers are automatically notified by e-mail of  y y
changes on the website 



How is a RSS feed indicated on a website?How is a RSS feed indicated on a website?
8

dFeed icon



2.1 Difference between feeds display and 
web display
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Web display



Feed displayFeed display
10



Comparison: 
web display and feed display
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Outlook as a feed readerOutlook as a feed reader
13



Google as a feed readerGoogle as a feed reader
14



3. Weblog (Blog)3. Weblog (Blog)
15

3.1 Blogs as a new communication phenomenon
3.2 Companies and blogsp g
3.3 How to find a blog on the internet?
3 4 H  t  t   bl ?3.4 How to create a blog?



3. What is a blog?3. What is a blog?
16

“A blog is a personal diary. A daily pulpit. A 
collaborative space. A political soapbox. A 
breaking-news outlet. A collection of links. Your own 
private thoughts. Memos to the world.
Your blog is whatever you want it to be. There are 
millions of them, in all shapes and sizes, and there millions of them, in all shapes and sizes, and there 
are no real rules.”



3.1 Blogs as a communication 
phenomenon

 30 illi  bl  i d i  h  US i  2006
17

approx. 30 million blogs existed in the US in 2006
approx. 75.000 new blog entries are created 
every dayevery day
The number of blogs doubles every 6 months
GGermany:

approx. 880.000 internet users write blogs
approx  1 600 000 internet users comment on blogsapprox. 1.600.000 internet users comment on blogs

Source: 
Zerfaß, Ansgar; Swaran, Sandhu: CEO-Blogs: Personalisierung der Onliene-Kommunikation als Herausforderung für die 
Unternehmensführung
Alby, Tom: Web 2.0, 
Klein, A.: Blogs im Unternehmenseinsatz



3.1.1 Terms and functions of blogs3.1.1 Terms and functions of blogs

Bl
18

Blogger
Blogoshpere
BlogrollBlogroll
Creation of entries (Posts)
CategoriesCategories
Comment function
RSS feeds in blogsg
Permalink
Calender/ storage (filing)



Explanation of functions in a blogExplanation of functions in a blog
19



Blogdescription 2Blogdescription 2
header

sidebar

tpost

20permalink



Blogdescription 2Blogdescription 2

RSS feed signup

Comment links
and comment space

blogroll

21

blogroll



Trackback / PingbackTrackback / Pingback
22

Links between two blogs can be set via trackback. 
This helps to call attention to the own blog within an 
external blog. It is necessary that both blogs 
support the trackback function.



PingPing
23

When a blog entry is changed blog systems create 
a ping.



3.2 Business and blogs 
(Corporate Blogs)

24

Spheres of influence of blogs:
To detect changes in the environment of the company

Market developments
Innovation
Common risks

Blog Monitoring
Customer needs
Product difficulties
Individual possibilities of product application



3.2.1 Blogs in company organisation3.2.1 Blogs in company organisation
25

Corporate Blog
CEO Blogg
Employee Blog
P j t BlProject Blog
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CEO BlogCEO Blog
29

The management has to communicate:
Communication of visions, business objectives , 
strategies and operational instructions
External and internal presentation of the company



CEO Blog Jonathan Schwarz (Sun 
Mi t ) li hMicrosystems) english

30



Example of a CEO Blog of a small 
enterprise

31



Employee blog in feed display (IBM)p y g p y ( )
http://www.ibm.com/developerworks/Blogs/rss/MartinPacker?flavor=rssdw

32



3.2.2 Blogs in selected departments3.2.2 Blogs in selected departments
33

Marketing Blog
Support Blog / Service Blogpp g / g
Specialist Blog / Developer Blog



3.2.2.1 Blogs in marketing3.2.2.1 Blogs in marketing
34

Blogs for advertisement
Blogs for PR (Public Relations)g ( )
Campaign Blogs
P d t BlProduct Blog



Example: Blog for advertisementExample: Blog for advertisement
35



Sony (Campaign Blog)
http://news.sel.sony.com/electronicsblog/?p=41
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Blog with integrated videoBlog with integrated video
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3.2.2.2 Support Blog / Service Blogpp g / g
http://news.sel.sony.com/electronicsblog/?p=30

38



3.2.2.3 Specialist Blog / Developer Blog3.2.2.3 Specialist Blog / Developer Blog
39



3.2.3 Viral effects of blogging3.2.3 Viral effects of blogging

M
40

Viral Marketing is:
“a communication and distribution concept that relies on 

  i  di i l d  i  l i  il customers to transmit digital products via electronic mail 
to other potential customers in their social sphere and to 
animate these contacts to also transmit the products.” animate these contacts to also transmit the products.  

http://www.ciadvertising.org/sa/fall_05/adv392/jodilisa/Paper1/diagnosis.html

Success factors for viral marketing:
Noticeable benefit for the transfer of information
Free transfer of information
Easy transfer of information
Selection of first transmitters



Viral marketing: spreading patternViral marketing: spreading pattern
41



Frosta website (example for viral 
marketing)

42



Website Frosta (example of viral marketing)
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3.2.4 Advantages of blogs3.2.4 Advantages of blogs

O
45

Overcome the distance to the customer
Possibility of internal corporate communication
Minor technical premises
Easy handling of blogsy g g
Fast creation of blogs
Integration of technologies for the fast spreading of Integration of technologies for the fast spreading of 
blogs
Feedback channel between sender and recipientFeedback channel between sender and recipient
Using blog entries on mobile equipment



Disadvantages of corporate blogsDisadvantages of corporate blogs
46

Additional time need for the preparation of blog 
entries
Blogs have to be updated regularly
Integration into the marketing and communication g g
system of a company
Success has to be controlled regularlySuccess has to be controlled regularly
Risk of revealing internal information
Mi t k  i  bl   l d t  l l blMistakes in blogs can lead to legal problems
Negative postings can cause damage to the company



3.3 How to find a blog3.3 How to find a blog
47

Google Blog search
Bloglinesg
Icerocket 
…



Example: Google Blog SearchExample: Google Blog Search
48
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3.4 How to create a blog 3.4 How to create a blog 
51

Self-owned server (Self hosting)
Hosted server (Blog service)( g )
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3.4.3 Hardware for blogs3.4.3 Hardware for blogs
53

PC / Notebook
Mobile equipmentq p

PDA
MVPMVP
(e.g. iPod)

Hand phoneHand phone
Game consoles
(e g  Sony Play Station)(e.g. Sony Play Station)



3.4.4 Rules for Blogging3.4.4 Rules for Blogging
54

Formulate blog entries carefully
Use pseudonymp y
Avoid conflicts with employer
R t th  i ht f thRespect the copyright of others
Deactivate the ping function in the test stage
Respect rights of third parties 



4. Social software4. Social software

4 1 Pi t  t l
55

4.1 Picture portals
4.2 Tagging / Social bookmarking
4 3 Wiki4.3 Wiki
4.4 Podcasting
4 5 Real time communication4.5 Real time communication
4.6 Social networks
4 7 Software as a service4.7 Software as a service
4.8 Video platforms
4 9 Mashup4.9 Mashup
4.10 Virtual watchdog



4. Social software4. Social software

Ch f l f
56

Characteristics of social software
Interaction between people via internet based software
I i  i  i i  i  d  Interaction concerning communication, co-operation and  
data exchange
Development of a communityDevelopment of a community

Examples
Picture portals (e g  Flickr)Picture portals (e.g. Flickr)
Video platforms (e.g. Youtube)
Social bookmarking (e.g. Technorati)Social bookmarking (e.g. Technorati)
Podcasting (e.g. iTunes)
…



4.1 Picture portals4.1 Picture portals
57

Own Pictures can be uploaded to the internet
Pictures are available to the communityy
Flickr:

growth: more than 3000 picture per minute growth: more than 3000 picture per minute 
(12.10.2007)
is owned by Yahoois owned by Yahoo

Additional picture portals:
piqs.de
imageloop



FlickrFlickr
58



FlickrFlickr
59

Audi R8
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Negative publicity in Flickr concerning 
Microsoft

61



4.2 Tagging / Social bookmarking4.2 Tagging / Social bookmarking

Id  F it  i  th  B
62

Idea: Favorites in the Browser
Problem: 

only local access on one computery p
Interesting websites of other users are not viewable

Tags are key words which describe interesting websites. 
These key words are saved as favorites (= bookmarks) on a These key words are saved as favorites (= bookmarks) on a 
website
Social bookmarks are favorites which are public bookmarks p
of internet users.
Advantages of tags

T   l b l “ hi h k i t ti  b itTags are „labels“ which mark interesting websites.
Evaluation of interesting websites is done by many users



Social bookmarking (steps)Social bookmarking (steps)
63

1. Choose page 4. Definition of tags

2. Choose symbol 
with link

5 B k k5. Bookmarks are 
accessible to  
private / public use 

3. Registration on a 
bookmarking 
platformp



Support: Social bookmarkingSupport: Social bookmarking
64



TagcloudTagcloud
65



Popular bookmarking systemsPopular bookmarking systems
66

Mister Wong
del.icio
Technorati
Additi l l  f Additional logos of 
bookmarking systems



4.3 Wiki4.3 Wiki
67

„the simplest online database that could possible 
work. Wiki ist a piece of server software that 
allows users to freely create and edit Web page 
content using a Web browser.“ 
http://www.wiki.org/wiki.cgi?WhatIsWiki

is one of the most popular websites



Wiki application in companiesWiki application in companies

P j t t
68

Project management
Development of new products
E L i  l tfE-Learning platforms
Support of virtual communities
MarketingMarketing
Technical documentation
Employee suggestion systemEmployee suggestion system
Glossaries
Brainstorming eventsBrainstorming events
Team work



4.4 Podcasting4.4 Podcasting
69

iPod + Casting = Podcasting
Use of media files: 

Audio, Video, Text



Use of Podcasting: StepsUse of Podcasting: Steps
70

1. Use of a Podcatcher 
(e.g. iTunes)

2. Choose a Podcast (via 
Store)

3. Loading of an episode 
(download from the (download from the 
internet to a PC)

4 Choose a subscription to 4. Choose a subscription to 
load the Podcast 
regularlyregularly



Podcatcher (iTunes)Podcatcher (iTunes)
71



Podcasting in companiesPodcasting in companies
72

Communication of a corporate strategy
(CEO Podcast)
Application procedures
Technical documentationTechnical documentation
Project management
The application is similar to the application of 

blogs!



4.5 Real-time communication4.5 Real time communication
73

Intended use:
Exchange of voice messages, video conferencing etc. 
via internet

Use of messenger systems:g y
Windows Live Messenger
SkypeSkype
Yahoo Messenger



4.6 Social networks4.6 Social networks
74

Social networks are suitable for establishing social 
contacts
Functions in social networks

Users describe themselves with name, picture, hobbies, Users describe themselves with name, picture, hobbies, 
interests etc.
Apart from audio and videoconferencing, chatting, Apart from audio and videoconferencing, chatting, 
exchange of pictures or collective listening to music is 
possiblep



Examples for social networksExamples for social networks
75

MySpace
Xingg
StudiVZ
St f i dStayfriends
Twitter



4.7 Software as a Service / Browser 
with application software functions

76



Example: Google Docs 
(spreadsheet program)

77



Example: J. Watson TypewriterExample: J. Watson Typewriter
78
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4.8 Video platforms4.8 Video platforms
80

Users can upload videos to a website 
Videos are described with key wordsy
Visitors of the website may comment on the videos
N  t i   th  b it   b  i d i  RSS New entries on the website can be received via RSS 
feeds



“ 
bl

en
d

81

l i
t b

„W
ill

29
jU

8W
rs

de
o 

„
ch

?v
=

B8
H

2

e 
V

id
e.

co
m

/w
at

c

Tu
be

w
w

.y
ou

tu
be

Views

Yo
u

ht
tp

:/
/w

Views



82

e
ho

ne
e 

iP
h

Tu
be

Yo
u



83
m

ec
.c

o
nd

te
Bl

en



8
84

 Tr
C

N
G

-8

w
ar

e 
v=

M
ev

5T

ok
w

m
/w

at
ch

?v

g 
C

o
tu

be
.c

om

lli
ng

w
w

w
.y

ou
t

Zw
i

ht
tp

:/
/w



85

KP
ZV

Ph
ps

tc
h?

v=
JB

-K
be

.c
om

/w
at

w
w

w
.y

ou
tu

b

le
r

ht
tp

:/
/w

Fi
ss



YouTubeYouTube
86

Two men steal a laptop 
in Austria. 
The video of the security 
camera is published on p
YouTube.
Quelle: http://www.stern.de/computer-

/ /technik/internet/588165.html?q=Weblog



4.9 Mashup4.9 Mashup
87

Matchups are web services which are composed of 
other services. 
Examples for Mashups:

Google Maps (map service)Google Maps (map service)
Weather services
YouTube (videos)YouTube (videos)
Flickr (Pictures)
N dNotepad
Calendar



Real estate disposal via Mashup-Websites 
(www.housingmaps.com/)

88



Combination: information about real estate 
and geographical position (http://www.housingmaps.com/ )

89



Integration of different satellite picture 
services (www.flashearth.com)

90



Individual welcome page with weather forecast  Individual welcome page with weather forecast, 
calendar services, news etc. www.pageflakes.com)91



4.10 Virtual watchdog4.10 Virtual watchdog

O f
92

Observation of changes in the internet
Permanent observation of the cyberspace
Analysis of competitors
Changes in newslettersg
Changes in search engines for prices
Observation of blog entriesObservation of blog entries
Changes on video platforms
Pi  h i  Picture sharing systems
Observation of mashups



5. Risks of Web 2.05. Risks of Web 2.0
93

Invasion of personal privacy
The creation of personal profiles is easily possible
It is almost impossible to change statements once they 
are published

Beta versions are getting standard
No contracts between service provider and service No contracts between service provider and service 
user



6. Web 3.0?6. Web 3.0?
94

What might be the innovations of Web 3.0?
Semantic web
Mobile web
Second life


